This study develops an Internet-based multi-modal information system which provides information on both auto and public transit trips.Trip information such as travel time and cost is displayed on the same screen for auto and public transit trips.Using the developed system,the effect of information on modal shift is analyzed through an experiment in which the subjects are asked to access the information homepage .For a subgroup of the subjects,public transit fare is set free for one week,and possible changes in their perceptions of public transit are examined.Results indicate that private auto users tend to change their perceptions of and attitudes toward public transit after accessing information on it.Yet,it is difficult to make private auto users shift to public transit even if public transit fare is set free for a short period.
